10. Modern marketing – new principles

The marketing concept for producers is to produce what customers want, not what they want to produce. Producers need to carry out market research and must supply what the customer wants. They can do this by offering the right Marketing mix: “The 4 Ps”. The right product at the right price available through the right channels of distribution presented in the right way.

The product is the goods or the service that you are marketing. A total product includes the image of the product, its design, quality and reliability. Products have a life-cycle, and companies are continually developing new products to replace products whose sales are declining and coming to the end of their lives.

The price is making it easy for the customer to buy the product. Pricing takes account of the value of a product and its quality, the ability of the customer to pay, the volume of sales required, and the prices changed by the competition.
The place is getting the product to the consumer. Decisions have to be made about the channels of distribution and deliviry arrangements.

The promotion is presenting the product to the customer. Promotion involves the packaging and presentation of the product, its image, the product’s brand name, advertising and slogans, price lists, after-sales service, public relations and personal selling.

To think marketing we need to know customer’s needs and wants, why they want to buy the product.

