Interdependence of promotion and market situation. What would you do if the market terns out to be saturated with you goods?

The main purpose of promotion is to increase sales. It can be done in different ways but it always depends on market situation.

If your usual market can provide new customers, you can get them by advertising, personal selling or sales promotion. It is relatively easy. But if there are no new customers to be found (a market saturated), you can act with 2 ways find new markets and increase market share.

A company seeking new markets can expand its geographical sales area or try to sell its product to a different segment of the population. In this case you need simply furnishing information about the product.

Increase of market share requires a total program of promotion for a particular product to influence the buyer’s emotions and increase of shelf space. Advertising will emphasize the superiority of your product and remind its name.

If the market tern out to be saturated with my firm’s goods, firstly I will decide what will be cheaper: to increase market share or to find new market. And after that, I will design my own program of increasing sales.
